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How to… 

Stand Out Online!



The Customer Journey
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Who is this guy, anyway?

‣Body Level One



Your Website



To Exist



Self-Serve Economy



Strong Brand



Custom Photos & Video



Where to Attract Attention

‣SEO

‣Social Media

‣Digital Ads



Search

‣Local

‣Organic

‣Paid



Local Search Tips

‣Google My Business

‣Reviews

‣Optimize your site



Organic Search Tips



Do Your Research



Solve a Specific Problem



Place Keywords Appropriately



Paid Search Tips



Actively Manage



Try Responsive Ads



Optimize Landing Pages



Social Media

‣ It’s “social” media

‣Being present beats being everywhere

‣Add “life” to your profiles



Social Platforms

‣Blogs

‣Podcasts

‣Video



Facebook

‣Ads

‣Groups

‣Personal profile



Instagram

‣Eye-catching visuals

‣Leverage hashtags

‣Experiment with Stories and Reels

‣Also, ads



LinkedIn

‣Professional headshot and banner

‣Keyword-rich headline and about

‣Get seen in the feed

‣Also, ads



Twitter

‣Follow journalists

‣Leverage hashtags

‣Do more than drive-by posts



Other Platforms



Email Marketing
Your customer’s inbox is the  

most valuable property on the internet. 

@therichbrooks



Maximizing Email

‣Lead Magnet

‣Autodrip campaign

‣Consistency

‣Subject lines



Final Thoughts
‣Reverse engineer the journey

‣Make the most of every site

‣Nudge towards your website
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