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Building a Successful Online  
Presence for Medical Offices

Online Rx:



‣Proximity

‣Recommendations

‣Reviews

How We Choose





‣Paid (maybe)

‣Proximity

‣Links

‣Reviews

How Google Picks



Proximity





‣Trusted or authority

‣Relevant

‣Local

Links: Referrals/Recommendations



Reviews



Review Sites

‣Healthgrades

‣Vitals

‣ZocDoc

‣RateMDs



Social Media

‣Build trust

‣Choose your platforms

‣Post consistently

‣Assign the role

‣Be HIPAA aware



‣Healthy tips and advice

‣Employee Spotlight

‣Community Involvement

‣Promotional

Content Ideas



‣No negative self-image

‣ Image focus on conditions

‣ Idealized results

‣No personal attributes

Social Ads



Your Website



Mobile First



‣Clear message

‣New Patient / Start Here

‣Location / Directions

‣Phone number

‣ Insurance (or not)

First Impressions



‣Page for each service

‣Focus on team members

‣Booking tool

‣ Intake forms

Building a Better Website



‣Full address / Google Map

‣Page for each office

‣Page for each town (maybe)

Optimizing for Local Search



Takeaways

‣Focus on Local

‣Be present on social

‣Website checkup



Thank you. 
Rich Brooks
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